Lockers on Purpose

Because one-size-fits-all never fits that well
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Materials. Locks. Tradeoffs.

Today’s lockers live across buildings, industries, and
experiences — each shaped by who's using them, where
they live, and what they need to do.

Every locker balances three things:
Budget | Durability | User experience

Material and lock selections are less about preference and
more about context.

COMMON MATERIALS LOCK TYPES

Laminate: Clean, controlled environments | Mechanical: Simple | Lowest cost | User-
Interior-friendly managed

Metal: Heavy use | Utility-first | Built to take Multi-User: Resettable | Faster turnover | Fewer
abuse lost keys | RFID technology available

Phenolic: Handles moisture, chemicals, Smart: Software-managed | Full visibility &
frequent cleaning reporting | Rules, automation, accountability

Wire: Visibility | Ventilation | Fast inspection

Glass/Speciality: Design-forward | Highly visible
spaces

THE LOCK IS THE KEY

Locks don't just secure lockers. They also define workflow.
In many projects, the lock choice matters as much as the
locker itself.




Lockers show up in very different environments, and they succeed or fail
based on the problem they're meant to solve.

PUBLIC SAFETY
Control & Chain of Custody
Evidence intake, temporary holding, and after-hours handoff

Weapons and restricted items that require separation and
accountability

Gear that needs to be visible, ready, and audit-friendly

Outcome: Clear custody, fewer gaps, stronger process control

WORKPLACE

People Flow & Systems

Day-use lockers supporting hybrid work and shared spaces
Device lockers for access control, charging, and tracking
Parcel and visitor lockers handling handoff and notifications

Outcome: Faster movement, cleaner spaces, fewer friction points

HOSPITALITY / EDUCATION / ATHLETICS

Perception & Variety

Staff vs. guest lockers with very different expectations
Moisture-heavy environments like spas and locker rooms

Athletic lockers that double as recruiting tools and team branding

Outcome: Spaces that feel intentional, not improvised




Not sure where to start?

Start Here.
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STUFF MADE SIMPLE.
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